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Abstract

This study explored how social media addiction influences self-esteem, aggression, and
impulsiveness among late adolescents. A sample of 308 individuals aged 15 to 18 years was
recruited through convenience sampling. Data were gathered using established psychological
instruments: the Social Media Addiction Scale-Student Form (SMAS-SF), Rosenberg Self-
Esteem Scale (RSES), Buss-Perry Aggression Questionnaire (BPAQ), and Barratt
Impulsiveness Scale (BIS-11). Statistical analysis was performed in SPSS using descriptive
measures and Pearson’s correlation.

Findings revealed that social media addiction was negatively associated with self-
esteem, while showing positive correlations with aggression and impulsiveness. In other words,
adolescents with excessive social media use tended to report lower self-confidence alongside
heightened aggressive and impulsive tendencies. These results underscore the psychological
consequences of social media addiction and highlight the need to encourage balanced and
mindful usage among late adolescents.
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Introduction

With the rapid rise of social networking platforms, social media addiction has become
a growing concern among adolescents. Andreassen (2015) defines this addiction as a
behavioral condition marked by excessive preoccupation with social media, an uncontrollable
urge to engage with it, and the allocation of significant time and energy to online activity at the
expense of other important aspects of life. Self-esteem, as described by Rosenberg (1965),
reflects an individual’s overall sense of self-worth. Aggression, according to Buss and Perry
(1992), describe aggression as behavior aimed at another person with the immediate intention
of causing harm. Barratt (1959) explains impulsivity as a tendency toward swift, unplanned
reactions to internal or external stimuli, often disregarding potential negative consequences.

Late adolescence represents a critical developmental phase characterized by emotional
shifts, identity exploration, and increasing autonomy. During this stage, adolescents are
particularly susceptible to the influence of social media and online interactions. Excessive
engagement can foster social comparison, online disputes, and reliance on instant gratification,
which may undermine self-esteem and contribute to heightened aggression and impulsivity.
Understanding how social media addiction affects these psychological dimensions is essential
for fostering healthier emotional and behavioral growth in late adolescents.
Relevance of the Study

This study seeks to examine the impact of social media addiction on self-esteem,
aggression, and impulsivity among late adolescents. The insights gained may assist parents,
educators, psychologists, and counselors in developing strategies to curb excessive social
media use and encourage positive emotional and behavioral development. Furthermore, the
research adds to the existing body of knowledge by emphasizing the link between social media
addiction and key psychological factors, thereby supporting the creation of awareness
initiatives and guiding future studies on late adolescent mental health.
Objectives

1. To study the effect of social media addiction on self-esteem among late adolescents.

2. To examine the relationship between social media addiction and aggression in late
adolescents.

3. To examine the relationship between social media addiction and impulsiveness in late
adolescents.

Hypotheses

1. There will be a significant negative effect of social media addiction on self-esteem among
late adolescents.
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2. There will be a significant positive relationship between social media addiction and
aggression among late adolescents.

3. There will be a significant positive relationship between social media addiction and
impulsiveness among late adolescents.

Method

Participants:

The study sample comprised 308 adolescents between 15 and 18 years of age.
Participants were drawn from various schools using a convenience sampling technique, and
both male and female students were included.

Measure:

Social Media Addiction Scale-Student Form (SMAS-SF) The Social Media
Addiction Scale-Student Form (SMAS-SF), created by Sahin in 2018, is designed to evaluate
social media addiction among adolescents. Grounded in the behavioral addiction framework,
it assesses excessive and compulsive social media use that can disrupt daily routines, academic
performance, and interpersonal relationships. The instrument consists of 29 items rated on a
five-point Likert scale ranging from strongly disagree to strongly agree.

The SMAS-SF captures five dimensions of social media addiction: preoccupation,
mood modification, relapse, conflict, and withdrawal. These dimensions provide insight into
problematic usage patterns and behavioral tendencies. Prior research has established the scale’s
strong reliability and validity, making it a widely accepted tool for assessing social media
addiction in adolescent populations.

Rosenberg Self-Esteem Scale (RSES) The Rosenberg Self-Esteem Scale (RSES),
developed by Morris Rosenberg in 1965, is a widely recognized instrument for assessing self-
esteem and overall self-worth. It is among the most frequently used measures in psychological
research. The scale consists of 10 items, both positively and negatively phrased, rated on a
four-point Likert scale ranging from strongly disagree to strongly agree.

The RSES evaluates global self-esteem by capturing individuals’ positive and negative
perceptions of themselves. Negatively worded items are reverse scored before computing the
total score. Extensive research has confirmed its reliability and validity across diverse
populations. The scale is commonly applied to both adolescents and adults, making it a suitable
tool for examining self-esteem in research contexts.

Buss-Perry Aggression Questionnaire (BPAQ) The Buss-Perry Aggression
Questionnaire (BPAQ), introduced by Buss and Perry in 1992, is a widely utilized tool for
assessing aggression in psychological research. It consists of 29 items rated on a five-point
Likert scale, ranging from extremely uncharacteristic to extremely characteristic.

The instrument evaluates four dimensions of aggression: physical aggression, verbal
aggression, anger, and hostility. These subscales provide a comprehensive picture of aggressive
tendencies and behavioral responses. Numerous studies have confirmed the BPAQ’s strong
reliability and validity, and it is frequently applied to both adolescent and adult populations,
making it a suitable measure for research on aggression.
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Barratt Impulsiveness Scale (BIS-11) The Barratt Impulsiveness Scale (BIS-11),
developed by Patton, Stanford, and Barratt in 1995, is a widely used self-report instrument for
assessing impulsivity as a personality trait. It comprises 30 items rated on a four-point Likert
scale, ranging from rarely/never to almost always/always.

The BIS-11 evaluates three dimensions of impulsivity: attentional impulsiveness, motor
impulsiveness, and non-planning impulsiveness. Together, these domains provide a detailed
understanding of impulsive behavior and decision-making tendencies. Research has
consistently demonstrated the scale’s reliability and validity across diverse populations. It is
frequently employed with both adolescents and adults, making it a suitable tool for examining
impulsivity in psychological studies.

Procedure:

Participants were recruited using a non-probability convenience sampling method.
Prior to data collection, the objectives of the study were clearly explained, and informed
consent was obtained. They were assured that their responses would remain confidential and
used solely for research purposes.

The final sample included 308 adolescents aged 15 to 18 years. Data were collected
through a paper-pencil administration of the questionnaires. Participants were instructed to read
each item carefully and respond truthfully. Once completed, the questionnaires were gathered,
coded, and organized for statistical analysis.

Results and Discussion:
TABLE 1 Descriptive Statistics of Social Media Addiction, Self-Esteem, Aggression,
Impulsiveness (N = 308)

Variables N Mean Std. Skewness
. L. Kurtosis

Deviation
Social Media 300 gce3 532 0.201 -0.134
Addiction
Self-Esteem 308 2244 4728 -0.419 -1.07
Aggression 308 89.78  11.985 0.408 0.172
Impulsiveness 308 92.18 13.02 0.043 0.245
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The descriptive statistics for social media addiction, self-esteem, aggression, and
impulsiveness among late adolescents (N = 308) are presented. The mean score for social media
addiction was 86.83 with a standard deviation of 5.32, reflecting a moderate level of addiction
among participants. The skewness value (0.201) and kurtosis value (-0.134) indicate that the
distribution of scores is approximately normal.

The mean self-esteem score was 22.44 with a standard deviation of 4.728, reflecting a
moderate level of self-esteem among late adolescents. The skewness value (-0.419) indicates a
slight negative skew, while the kurtosis value (-1.07) points to a relatively flat distribution.
Overall, this suggests that most participants reported moderate self-esteem levels.

Aggression had a mean score of 89.78 with a standard deviation of 11.985, reflecting
moderate levels of aggression among participants. The skewness (0.408) and kurtosis (0.172)
values indicate that the distribution is close to normal, suggesting that aggression among late
adolescents was generally balanced with minor variation.

Impulsiveness recorded a mean score of 92.18 with a standard deviation of 13.02, also
pointing to moderate impulsivity. The skewness (0.043) and kurtosis (0.245) values confirm
that the distribution is nearly normal. Taken together, the descriptive statistics show that social
media addiction, self-esteem, aggression, and impulsiveness among late adolescents fall within
moderate ranges and are appropriately distributed for further statistical analysis.

TABLE 2 Correlation among Social Media Addiction, Self-Esteem, Aggression,
Impulsiveness (N = 308)

Variables Social Media Self-Esteem  Aggression Impulsiveness
Addiction

Social Media Addiction 1

Self-Esteem -0.417** 1

Aggression 0.593%* 0.619** 1

Impulsiveness 0.603** 0.589%* 0.736** 1

The correlation analysis among social media addiction, self-esteem, aggression, and
impulsiveness in late adolescents (N = 308) revealed significant associations. Social media
addiction demonstrated a negative correlation with self-esteem (r = -0.417**, p < 0.01),
indicating that higher levels of social media use were linked to lower self-esteem among
participants.

Social media addiction was found to have a positive correlation with aggression (r
= 0.593**, p < 0.01) and Impulsiveness (r = 0.603**, p < 0.01). This indicates that greater
engagement with social media is linked to higher levels of aggressive and impulsive behavior
among adolescents. These results suggest that excessive social media use may play a role in
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shaping both emotional and behavioral functioning in late adolescents. Self-esteem was
positively correlated with aggression (r = 0.619**, p < 0.01) and Impulsiveness (r = 0.589**,
p < 0.01). Aggression also showed a strong positive correlation with impulsiveness (r =
0.736**, p < 0.01), suggesting that individuals with higher aggression levels tend to exhibit
greater impulsive behavior. Overall, the results demonstrate significant interconnections
among social media addiction, self-esteem, aggression, and impulsiveness in late adolescents.
Conclusions:

The results of this study demonstrate that social media addiction, self-esteem,
aggression, and impulsiveness are significantly interconnected among late adolescents.
Descriptive statistics revealed moderate levels of all four variables, suggesting that social
media use and related psychological factors are common in this age group and can affect both
emotional and behavioral functioning.

Correlation analyses showed that social media addiction was negatively associated with
self-esteem, while positively linked to aggression and impulsiveness. This indicates that higher
levels of social media use correspond with lower self-esteem and greater aggressive and
impulsive tendencies. Moreover, aggression and impulsiveness were strongly correlated,
suggesting that adolescents with higher aggression are more likely to display impulsive
behaviors.

These findings hold practical importance. Interventions aimed at strengthening
emotional regulation, self-control, and behavioral management may help reduce the adverse
effects of social media addiction. Programs such as anger management training, behavioral
regulation workshops, and emotional control sessions could support adolescents in managing
their social media use, curbing impulsive decision-making, and controlling aggressive
behaviors. Implementing such initiatives in educational and counseling settings may encourage
healthier choices, foster adaptive behavioral patterns, and enhance overall well-being among
late adolescents.

Recommendations

1. Introduce awareness initiatives for late adolescents that highlight responsible and balanced
use of social media.

2. Conduct workshops and counseling sessions designed to strengthen self-esteem and improve
emotional regulation skills.

3. Encourage active parental involvement and teacher supervision to monitor and reduce
excessive social media engagement.

4. Promote offline social activities, problem-solving exercises, and coping strategies to help
adolescents build healthier habits.

5. Undertake future studies with larger, more diverse samples and longitudinal designs to gain
deeper insights into the long-term psychological effects of social media addiction.

VOLUME-03 ISSUE- 2 March-April- 2026




E-ISSN: 3049-1541

KNOWLEDGE FLAME

International Multidisciplinary Research Journal (KF-IMRJ)
(An International Indexed & Peer Reviewed Journal

Impact Factor: 5.292 https://knowledgeflame.in ~ PRGI Reg. No. MAHMUL/2024/89852

REFERENCES

1. Abd Rahman, A. A., & Abdul Razak, F. H. (2019). Social media addiction towards
young adults emotion. Journal of Media and Information Warfare, 12(2), 1-15.

2. https://ir.uitm.edu.my/id/eprint/42588/

3. Abinayaa, M. (2023). Social media addiction and its impact on mental health among
adolescents.

4. International Journal of Indian Psychology, 11(4), 2484-2490.

5. https://ijip.in/articles/social-media-addiction-and-its-impact-on-mental-health/

6. American Psychological Association. (2020). Publication manual of the American
Psychological Association (7th ed.). https://doi.org/10.1037

7. Andreassen, C. S., Pallesen, S., & Griffiths, M. D. (2017). The relationship between
addictive use of social media and mental health among adolescents and young adults.
Psychology of Addictive Behaviors. https://doi.org/10.1037/adb0000160

8. Arora, V. (2023). Relationship between self-esteem and aggression among young
adults.

9. International Journal of Indian Psychology, 11(3), 3495-3502.

10. https://ijip.in/articles/relationship-between-self-esteem-and-aggression/

11. Bocci Benucci, S., Di Gesto, C., Ghinassi, S., Casale, S., & Fioravanti, G. (2022).
Impulsivity and problematic social network sites use: A meta-analysis. Addictive
Behaviors, 136, 106295. https://www.academia.edu/resource/work/71802128

12. Buran Kose, B., & Dogan, U. (2018). The relationship between social media addiction
and self-esteem among Turkish university students. Journal of Education and Training
Studies,

13. 6(12), 99-106. https://www.academia.edu/resource/work/82020638

14. Buss, A. H., & Perry, M. (1992). The aggression questionnaire. Journal of Personality
and Social Psychology, 63(3), 452-459.

15. https://people.uncw.edu/hakanr/documents/aggressbussandPerry.pdf

16. Carballo, J. J., Oquendo, M. A., Giner, L., Zalsman, G., Roche, A., & Sher, L. (2006).
Impulsive aggressive traits and suicidal adolescents and young adults with
alcoholism. International Journal of Adolescent Medicine and Health, 18(1), 15-19.

17. https://pubmed.ncbi.nlm.nih.gov/16639853/

18. Derefinko, K. J., DeWall, C. N., Metze, A. V., Walsh, E. C., & Lynam, D. R. (2011).
Do different facets of impulsivity predict different types of aggression? Aggressive
Behavior, 37(3), 223-233. https://doi.org/10.1002/ab.20387

19. Devi, K. S., & Chanu, N. Z. (2019). Relationship between self-esteem and aggressive
behaviour among youths. Journal of Medical Science and Clinical Research, 7(3).

20. https://dx.doi.org/10.18535/jmscr/v7i3.04

21. Fossati, A., Barratt, E. S., Acquarini, E., & Di Ceglie, A. (2007). Psychometric
properties of an adolescent version of the Barratt Impulsiveness Scale. Journal of
Adolescence, 30(5), 789-809. https://doi.org/10.1016/j.adolescence.2006.10.007

VOLUME-03 ISSUE- 2 March-April- 2026




E-ISSN: 3049-1541

KNOWLEDGE FLAME

International Multidisciplinary Research Journal (KF-IMRJ)
(An International Indexed & Peer Reviewed Journal

Impact Factor: 5.292 https://knowledgeflame.in ~ PRGI Reg. No. MAHMUL/2024/89852

22.

23.

24,
25.

26.

27.

28.

29.
30.

31.
32.

33.

34.

35.

36.
37.
38.
39.
40.

41.

Gazquez, J. J., Pérez-Fuentes, M. C., Carrion, J. J., Lugue, A., & Molero, M. M.
(2015). Profiles of aggressiveness and impulsivity in adolescents. Frontiers in
Psychology, 6, Article 1844. https://doi.org/10.3389/fpsyq.2015.01844

Gazquez, J. J., Pérez-Fuentes, M. C., Molero, M. M., & Simon, M. M. (2015).
Sensation seeking and impulsivity as predictors of aggression in adolescents.
Psychology, Society &

Education, 8(3), 243-255. https://journals.uco.es/psye/article/view/243

Guler, A, Oztay, E., & Ozkocak, V. (2022). Evaluation of the relationship between
social media addiction and aggression. Journal of Social Psychology Research, 10(4),
55-63.

https://www.academia.edu/resource/work/83979190

Hu, X., Cai, Y., Wang, Y., Gan, Y., & He, J. (2023). The relationship between self-
esteem and aggressive behavior among Chinese adolescents: A moderated chain
mediation model. Current Psychology. https://pubmed.ncbi.nlm.nih.qov/37377697/
Hussain, Z., Al-Salem, M., & Khan, F. (2023). Aggression as a mediator in
cyberbullying and social media use. Cyberpsychology Journal, 17(2), 88-103.
https://www.academia.edu/resource/work/65892720

Iftikhar, K., & Iftikhar, R. (2024). Dark triad personality traits, impulsivity and
aggression in adolescents. Foundation University Journal of Psychology, 8(2), 11-20.
https://doi.org/10.33897/fujp.v8i2.519

Jan, M., Soomro, S., & Ahmad, N. (2017). Impact of social media on self-esteem.
European

Scientific Journal, 13(23), 329-341.
https://www.academia.edu/resource/work/34425145

Kumar, R., Ojha, A. K., Malmasi, S., & Zampieri, M. (2018). Benchmarking
aggression identification in social media. In Proceedings of the First Workshop on
Trolling, Aggression and Cyberbullying (TRAC-1) (pp. 1-11).
https://www.academia.edu/resource/work/46609811

Lee, S. L., Tan, Y. E., Tam, C. L., & Ahn, J. (2022). The facilitative effect of
impulsiveness on the Dark Triad and social network sites addiction. International
Journal of Technology and

Human Interaction, 18(1), 44-59.
https://www.academia.edu/resource/work/78603948

Lewin, K. M., Kaur, A., & Meshi, D. (2023). Problematic social media use and
impulsivity.

Psychological Research, 88(4), 1234-1246.
https://www.academia.edu/resource/work/100698334

Moningka, A., & Eminiar, M. (2020). The effect of self-comparison in social media
on selfesteem. Indonesian Journal of Psychological Studies, 7(1), 45-53.
https://www.academia.edu/resource/work/75783330

VOLUME-03 ISSUE- 2 March-April- 2026




E-ISSN: 3049-1541

KNOWLEDGE FLAME

International Multidisciplinary Research Journal (KF-IMRJ)
(An International Indexed & Peer Reviewed Journal

Impact Factor: 5.292 https://knowledgeflame.in ~ PRGI Reg. No. MAHMUL/2024/89852

42. Paez, D., Jiménez-Barbero, J., Rodriguez-Hidalgo, A., & Garcia-Molina, 1. (2021).
Influence of attitudes toward violence and motor impulsiveness on the violent
behavior of adolescents at school. Social Sciences, 2(1), 1-13.
https://www.mdpi.com/2673-6756/2/1/19

43. Péez, D., Martinez-Sanchez, F., Mendiburo-Seguel, A., & Bobowik, M. (2021).
Impulsivity and aggressive behavior in adolescents: The role of emotional and motor
impulsiveness.

44. International Journal of Environmental Research and Public Health, 18(4), 1709.

45. https://doi.org/10.3390/ijerph18041709

46. Phung, A. (2015). Social media and self-esteem. Psychology Research Journal, 8(2),
56-61.

47. https://www.academia.edu/resource/work/19628830

48. Piko, B. F., & Pinczés, T. (2014). Impulsivity, depression and aggression among
adolescents.

49. Personality and Individual Differences, 69, 33-37.

50. https://www.sciencedirect.com/science/article/pii/S019188691400292X

51. Prusty, A., Sengupta, R., Maral, P., & Sahoo, B. P. (2022). Impact of developmental
aggression on self-esteem in college students. Journal of Positive School Psychology,
6(2).

52. https://journalppw.com/index.php/jpsp/article/view/3329

53. Rosenberg, M. (1965). Society and the adolescent self-image. Princeton University
Press.

54. https://share.google/eOL jkvjgDpNPXd4yU

55. Sahin, C. (2018). Social Media Addiction Scale — Student Form (SMAS-SF).

56. https://tojet.net/articles/v17i1/17117.pdf

57. Sari, D. K., Rachmawati, K. A., Suhita, B. M., Kusumawardani, L., & Saifulah, D.
(2022). The influence of social media addiction on adolescent self-concept. Journal of
Nursing Practice. https://doi.org/10.30994/jnp.v7i1.428

58. Sharma, R. (2023). Social media usage patterns among students. International Journal
of Creative Research Thoughts, 11(7). https://ijcrt.org/papers/IJCRT2307881.

59. Stanford, M. S., Houston, R. J., Mathias, C. W., Villemarette-Pittman, N. R., Helfritz,
L. E., & Conklin, S. M. (2003). Characterizing aggressive behavior. Assessment,
10(2), 183-190.

60. https://doi.org/10.1177/1073191103010002009

61. Swing, E. L., & Anderson, C. A. (2014). The role of attention problems and
impulsiveness in media violence effects on aggression. Aggressive Behavior, 40(3),
197-203.

62. https://www.academia.edu/resource/work/73593458

VOLUME-03 ISSUE- 2 March-April- 2026




E-ISSN: 3049-1541

KNOWLEDGE FLAME

International Multidisciplinary Research Journal (KF-IMRJ)
(An International Indexed & Peer Reviewed Journal

Impact Factor: 5.292 https://knowledgeflame.in ~ PRGI Reg. No. MAHMUL/2024/89852

63. Tetik, S., Popescu, C., & Akkaya, B. (2025). Social media addiction and social skills:
Implications for societal learning systems, technology, social economy, and societal
challenges. Systems, 13(7), 501. https://doi.org/10.3390/systems13070501

64. Usama, Mehnaz, S., Shahzadi, I., & Abbas, S. (2024). Social media addiction,
academic achievement and subjective well-being among university students. Policy
Research

65. Journal, 2(4), 1247-1255. https://policyrj.com/index.php/1/article/view/171

66. Yang, P., et al. (2022). Aggression in adolescents: The role of mother-child
attachment and selfesteem. Children and Youth Services Review.

67. https://pubmed.ncbi.nlm.nih.gov/35621444/

68. Yelpaze, H. (2021). Determinants of political content sharing on social media:
Impulsiveness, social recognition, risk-taking, and collective opinion. International
Journal of Social

69. Media Studies, 9(2), 77-89. https://www.academia.edu/resource/work/108426997

70. Zhang, Q. (2024). The impact of social media addiction on adolescent physical and
mental health. Interdisciplinary Humanities and Communication Studies.
https://www.deanfrancispress.com/index.php/hc/article/view/2376

VOLUME-03 ISSUE- 2 March-April- 2026




